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Closed loop recycled wool blankets‘

seljakbrand.com.au « @seljakbrand






We are The Shelter s‘ ¢ - a strong and driven

collective of art lovers and artists, using our
voices fo spread art, [to push it out into the
open spaces of commumty and seed it into
thought-trains tunnelling new tracks in the
mind. Our focus is on local artists - we want
to cultivate a positive culture informed by art,
a culture built on art, and to move past the
fear perpetuated around art and into a new
age where local qreatwnty is seen and
‘celebrated. -

We offer The Shelter as a stage for a wide
range eatives to emerge to applause
wityff a co

fl strength, gro and connwm
these celebrations. T
Just as importantly, this auditorium has no
tickets. It’s free for all and everyone, a
creative escape from the restraints of
life where a conversation could change a
perspective or seed a dream.

It is our collective mission to be empathic,
honest, and positive; to honour the messages
in art as a reflection of our space in time
and thought - without art, we cannot grow.
May we let art lead culture to craft an unres-
tricted portrait of identities and ideas, as an
example of what freedom could be as inclusi-
vity.

We welcome you again to stand on our
shoulders and see the bigger (artistic)
picture which we are all reflected in, and
hope you find inspiration in the diverse range
_of local creative talent - this is our mission.

unity behind them, and_taogbrave, and talented fami

As all art reflects the self and the ideas within,
here isa smppet of us - The Shelter family.

L|9ht is oommumcatlon, empalhy, and creatlvlty.
1 like to believe The Shelter s.c. is a good
communicator - that naturally understands
through empathy. It's weird, but my gut said:
’Mica, do as much/ as you can for human -
connection’. - MICA

The Shelter is my safe place where
experlmentatlon is always welcome and_
celebrated, and that is one of the things th 1
like the most abou being part _d

1 envision a future ere people, when they /
think of the Sunshingf Coast, not only think of
beaches of paradisegsurf and food culture, but
they see an arti capital. 1 can see an
expanding arts “Community, one reinforced
through togetherness. - ALEX

1 think my role with The Shelter s.c. involves a
whole lot of admiring and a tiny touch of
business’' guidance. It is incredible how culture
in its many forms, be it music, art, movement or
connection, can be so inclusive and so powerful.
-ERIN
1 love to write thmgs and learn things. I believe
we need more independent and diverse voices,:
and | see art as the life-boat for changing the
world... or we’ll float on it with a whole bunch of
animals off into the apocalyptic sunset. -
BROOKE
The superpower Pd choose is teleportation, and
my biggest wish is to have infinite time to learn
infinite things. Being part of The Shelter is an
unexpected, beautiful, and amazing thing
that gives me the chance to expand my mind
into new umverses of creation. - JUAN




L
The Shelter s.¢. is an mdependehtly produced project -
that depehds not only on advertising, but on. guidance and
support ﬁ'om a lot of different people and orgamzatlons.,
We warmly thank: :

o /
“Uma Lange - Terri Waller & Deadly Espresso - Amelia
e Shaw Léulse Clark - The whole team of the Noosa Reglonal :
_.Gallery = Samantha ‘FatDog’ Taylor - WarW|ck Gow =
Bronwin Adams - Megan R&wland ‘ '

%

We especTélly‘J.haMﬂI‘i/e Horizoh Festival team, with

whom we’ve partnered on this issue.

SEND US YOUR ENQUIRIES!
info@thesheltersc.com
www.thesheltersc.com

@thesheltersc
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As an architect, | love the idea of
‘Shelter’, precisely because it’s not about
buildings. Mica and her crew have created
a conceptual time-out space for people. A
place for lovers of arts and culture to gather
together, to check-in, connect, be inspired
and inspiring.

But the definition of shelter is also about
protection. So what are the elements we
need protection from on the Sunshine
Coast? The artistic world usually sees
mediocrity as its greatest threat. Acceptance
of the average, maintaining the status
quo, not challenging ideas or seeking to
understand the world — you might as well be
dead, yeah? The arts community naturally
seeks diversity and richness and we take
cover when the rain clouds of samey-ness
gather.

But

mainstream are currently worried about —

does this conflict with what the

GIMME SHELTER

losing what we think we have and fear of
what we’ll get in exchange? The paradox
of change is the biggest cultural conversation
on the Sunshine Coast at this moment.
The Coast is still a place where you can
see

and experience the landscape

within our towns - the urban carpet
hasn’t rolled over everything — well not
yet! We attract people here who want to
escape the burden of more complex
urban lives. They come here to change,
and in turn, change us - for better or for
worse depending on your POV.

Life is change, but it’s the pace, the
scale and impact of change that we feel.
How do communities agree on the what’s
the right tension between mono-culture
and diversity, between landscape and
urban form, between rich and poor? We
used to define ourselves as ‘Not the Gold

Coast!’.



Fortunately, we are starting to use a
more positive descriptor of who and what
the Sunshine Coast is — we are ‘a community

of communities’. This concept needs
further development, but is about recognition

of difference, collectivism, and balance. It
can define what’s important and help sets
boundaries to manage change. What seems
to sit beneath this and unite us is a collective
desire for a slower and more connected
approach to life.

Significant cultural change lies ahead
for our community over the next 50 years,
mostly due to external factors beyond our
control. In architecture the language has
shifted away from sustainability — we have

unfortunately passed the tipping point.

Architects for Resilient Communities (ARC)

now advocate about how we can use design
to adapt and become resilient in the face of
significant change.

Our arts and creative community don’t
have any agreed insight into the future,
other than the beautiful possibilities we can
imagine. But most creatives aren’t frightened
of cultural other

diversity or change

because creativity is - by definition -
adaptable, and therefore resilient. Our skills

allow us to confidently embrace change: our
creativity is our shelter.

But it’s no use staying under cover.
Our confidence in embracing change and
uncertainty may conflict with the fearful
mainstream. That just means we must use
our sKkills to lead and help our community
step through, and around, and forward.

Text by Phil Smith, Director of Creative Arts Alliance Ltd.
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Queensland's home of craft and design.
We share, celebrate and offer advocacy
for Australian makers with

exhibitions, events, workshops,

and the artisan store.

00/A18ARIgQ@) | SYsIHelunyI® | Jaydelbfoioydysonlipni®

artisan



Seljak Brand

“Leadership in Sustainable Practice.”

Run by sisters Karina and Samantha Seljak, the company targets wool waste streams for
remanufacture in Australia. Seljak Brand collects factory-floor wool waste from blanket and
upholstery mills and shreds it into a fibre to weave unique recycled blankets.

@ 17



Let’s talk about one of the biggest problems
facing human civilizations globally: waste.
Talking textiles, 90% of our textiles waste ends
up in landfill.

This is where Seljak Brand is an industry leader
for recycling.

We asked, why blankets?

‘They aren’t trend driven,” they
are practical, non-gendered,
beautiful, close to the
heart, and as a product
they have longevity,
fostering conscious
consumption, said
Sam.

Seljak Brand
started in 2016,
and since have
been  inspira-
tional models
for change, en-
gaging a circu

lar economy,
donating to
charities, and

working with uni-
versities and other
partners to turther y/
investigate the reman

ufacturing possibilities

of waste streams in Austra-

lia.

‘Our blankets are a vehicle for us to

show people that there are alternative
ways of producing and consuming things; and
disposing of things,” said Karina.

The two ‘built a shared basis of inspiration’ for
what would become Seljak Brand - an innovative

18

tion from the communities around them in the
small and large-scale ways people recycled waste
products with passion and a positive innovation,
‘adding value to waste,” said Karina.

‘We had a vision to find a waste stream that we
could create a product out of...we only wanted to
deal with waste,” said Sam.

One of the many ingenious
practices of Seljak Brand is
the company’s engage-
ment in - and promo-
tion of — the circular
economy.

Founded on the
idea of zero
waste, the circu-
lar economy is
an alternative
model for the
economic pro-
duction of
goods, pre-
mised on circu-
larity, thereby
avoiding streams
of waste.

For Seljak Brand,

this works through
sourcing  pre- and
post-consumer wool

waste and remanufacturing
such waste into a product that is
‘regenerative by design,’ said Karina.

‘Ultimately, creating something with longevity,

that people want to love, want to care for and

have forever is more sustainable than remanu-
facturing,” Sam said.

Along with the weaving of histories into new

movement against textiles waste, taking inspira- @blankets, Seljak Brand also crafts new stories



‘The blankets are a celebration of
beautiful areas and enjoying those
areas...enjoying the process of how
we can treat our planet better, and
how we can be climate activists
without being doom and gloom.’

Australian landscapes, the blankets are an artistic
medium to explore issues like climate change:
‘the defining issue of our time, said Sam.
‘Through each blanket we explore what environmental
issues those areas are facing..with the reef [it’s]
the warming temperatures of the water and
pollution,’ said Karina.

Karina drew from concern for the Great Barrier
Reef in the Lune blanket, miming the rich life of
the bioregion in orange and blues, whilst the
design for their Pyramid blanket found inspiration
in the green, volcanic landscape of the Sunshine
Coast hinterland, exploring rising temperatures
through the pyramid structure.

‘The blankets are a celebration of beautiful areas
and enjoying those areas...enjoying the process
of how we can treat our planet better, and how we
can be climate activists without being doom and
gloom’

Seljak Brand also focuses on humanitarian
issues: ‘for the first four years we were donating a
blanket to the asylum seeker resource centre
(ASRQ) for every ten blankets sold,” contributing
more than 250 blankets and over $8,000.

In awe of their pioneering recycling efforts and
leadership, we asked, what was the most

rewarding experience:

‘Feeling like we are contributing to a greater
movement is the most rewarding part of [the
job]...it feels amazing to be able to work on that
everyday,” said Sam.

So, how can you help?

‘Spreading the word is the best thing people can
do to support Seljak Brand to increase their
impact. Engaging with the things that we buy and
use, realising these alternative models exist [and]
educating and supporting each other’ to move
towards change.

Text by Brooke Bush
Photos by Mica Schettini

@SELJARKBRAND
WHWW.SELJAKBRAND.COM.AU
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The Regional Arts Development Fund is a partnership between
\l\ /SunshineCoastw the Queensland Government and Sunshine Coast Council to
COUNCIL support local arts and culture in regional Queensland.

%9 Queensland
I> Government



“Realising everything you’ve ever wanted
to do is just going and doing it.”

WHWW.PURCELLJESSE.COM @PURCELLJESSE




An Australian first, Hop Valley H20 is a beautifully refreshing hop-infused sparkling
water that is gluten free, contains zero sugar, zero alcohol and zero calories.
www.hopvalleyh2o.com.au
@hopvalleyh2o



@ @IUANMARTINTS

JUAN
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SUNCATCHERS

Fragile we are

Tactile beings

Earthly phenomenons
Human orbits
Chasing the sun
Chasing something
Always chasing
Human beings

Scarcely being

— André ©

P2
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ANDRE@THEBERLINFILES.COM AU o
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Image: Patalia Humphries, Inhabit, 2021. Image courtesy of the artist

NOOSA\ REGIONAL

www.noosaregionalgallery.com.au




16 JULY TO 5 SEPTEMBER 2021

PETALIA HUMPHREYS
INHABIT

PETER PHILLIPS
FROM HIS PRIVATE COLLECTION
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‘I was given some really shit advice once...
you'’re not going to be an artist.’

A



Between being a fruitful
artist, running a fine arts
business, and spending
time with his family, Pop
artist Aaron Craig caught
up with The Shelter to give
us some valuable insights
into the vocation of artists,
and the life lessons behind
good and bad advice.
Aaron grew up drawing as
a child with a dream of ani-
mating for Disney, which
later evolved into a love of
comic books, some un-
planned painting and sales
in Canada whilst travelling,
and his enrolment into
Fine Arts in university in
his mid-twenties where he
was given his first bad piece
of advice.

‘T was pretty much warned off [art] by the lecturers,
saying you can’'t make money being an artist, which is
pretty much the biggest lie that anyone’s ever been
told.” Sound familiar?

Transferring into a visual communication design
degree at the Queensland College of Arts, Aaron grad-
uated and later met his soon-to-be business partner
Ben Frost — now one of the biggest contemporary pop
artists in Australia.

‘Whilst in Canada, a friend introduced Aaron to a sub-
scription art poster company, an idea which he bought
back to Australia.

‘I met Ben at the show, and we got along pretty well,
and I pitched him my idea, which was pretty much the
company that he already had’ - that company was
Stupid Krap.

Aaron says Stupid Krap was ‘a stepping-stone for

and gallery work’ when Ben
and Aaron relaunched in
2013.

Stupid Krap, which he now
owns outright, propelled
Aaron up a steep learning
curve into the commercial
arts scene, a career trajecto-
ry that would continue his
development into an estab-
lished artist.

‘I got thrown in the deep
end in terms of an art career
- I went from what I
thought I wanted to be, a
designer, to becoming a
business manager of an art
company that was already
well founded in Australia.’
Years later, after surviving a
rare form of cancer project-
ed as terminal, Aaron and his wife sold their cafes in
Newecastle and relocated back to the Sunshine Coast
with their kids.

‘I was pretty much warned off
[art] by the lecturers, saying you
can’t make money being an artist,
which is pretty much the biggest
lie that anyone’s ever been told.’

His goal: Tm painting everyday, I'm spending everyday
at the beach and hanging out with my kids,” which is
now a reality after overcoming yet another terrible
piece of advice.

‘T was given some really shit advice once...youre not
going to be an artist,’ said Aaron, which suppressed his
practicing career as an artist until two years ago when
he started painting full-time.

emerging artists, bridging the gap between emerging @ ‘Everyday when I get up my goal for the day is to be



stress-free, if something comes up thatis a stress, I just
say I'm not doing it.” — advice for life!

Talking art and value, Aaron said after years of creat-
ing a diverse range of artworks, ‘as soon as I started
painting the stuff that I wanted to exist, that’s when I
started getting people wanting to buy it

What (good) advice does he have for emerging artists
in terms of measuring commercial value? A: ‘You have
to build it up,” just like a business.

We reflected on the age-old instruction: ‘Don’t under-
value your art, you have to cater for your time ect”

Treat your work with dedication,
stay true to your idiosyncrasy,
‘don’t overprice your work.’

We've all heard the spiel, but after years of pricing
other people’s art as a career, Aaron says, ‘that’s not re-
alistic at all.

He recommends finding your audience and making
your art financially accessible to begin with.

Treat your work with dedication, stay true to your idio-
syncrasy, ‘don’t overprice your work’, says Aaron, and
treat it like a job, only, more like a dream job.

Against the contentious seminar quote ‘quit your day
job’, Aaron says ‘take it seriously — and also — don’t
quit your day-job.” *mic drop*

For those of us at The Shelter, this rings true in know-
ing and understanding the right time always comes —
stress less, stay passionate, and keep-on creating-on!

Text by Brooke Bush

©
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UNSHINE
S&SONS

IGINAL

Y GIN

POT DISTILLED IN THE HINTERLAND RAINFOREST, -
EVOKING ALL THE ALLURE AND WARMTH OF ‘
OUR BEAUTIFUL SUNSHINE COAST

@sunshineandsons.com.au
BSA
104 Nambour Connection Rd, Woombye Queensland 4559



SHIRANI SARGENT
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@SMESSYART



I DROPPED ANCHOR/ANXIETY/ACID IN CATALINA

I dropped anchor.

saddled in a dingy aka lil sur / ben hur(t).

sailed like a union worker, not pretty, but oh so reliable ~

storied, weathered, painted a patchy sun-soaked off

packed with an attitude, chipped and barnacled from years of service.
we punched in at 4.30 in the morning ~

gold in the air, diamonds dusting the sea —

just me and the dingy.

oh, and cowboy cologne, that coastal sage, the hills did bloom,

on that day.

I dropped anxiety.

gasping for air, she, like me, and all sad Americans/Australians,
sunken and drunken like seared hearted sailors, waving the white flag
welcoming a break-even if prompted by a pandemic.

so relieved to see this isthmus, hundreds of unclaimed moorings

like us, lonely and tired, tethered to the c-suite execs saying

STAY CALM / BE PRODUCTIVE while you WFH.

me and little sur found refuge bunkered by the seals seagulls;

just me, the dingy,

observing, not clinging to the anxiety.

I dropped acid.

long drag of the American Spirit prompted me to pick up the pen again —
wrote a poem about the state of the world,

swam ashore, felt inclined to drop the sauce

where the buffalo roam.

smelling the sage, an occasional wave would break

not far from where dad once saw a hammerhead,

not far from where great-grandad caught a lobster the size of my torso.
it’s all happening,

at a pace,

not the mad pace,

slow and steady pace, I say.

Benjamin Nichol



Take away @blueplum.noosa
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Wed-Fri 10:00-15:00 Frozen Gyoza and Seafoods available in store.




Cultural creative space in Cooroy
Gallery | Store | Pottery Studio
Workshops | Artist Residency

@butterfactoryartscentre

www.butterfactoryartscentre.com.au

Butter Factory Arts Centre



PP S
What is your favourite word?
Odessa: No

@ODESSA_DEVRIES







SHLTR: What is your favourite word?
KETAKII: Evocative

SHLTR: What was your favourite game or theme to
play when you were a kid?

Ketakii: Dress ups and make believe. I lived near a
creek and spent hours there with my siblings play-
ing all sorts of made up games.

SHLTR: What is your biggest source of inspiration?
KETAKII: Nature

SHLTR: What’s your biggest fear?
KETAKII: Not making a difference

SHLTR: What’s your worst? Please tell me some-
thing you don’t like about yourself and you work
hard to change it, with only a few words.
KETAKII: | can be quite impulsive and rush into
things without thinking it all the way through.

I am getting better at slowing down and looking at
things from all the angles before jumping in.

SHLTR: What’s your best virtue?
KETAKII: Kindness

SHLTR: What positive message do you give to your-
self daily?
KETAKII: You've got this

SHLTR: What is your special message to our com-
munity? What are you adding to the world?
KETAKII: Be yourself! Shine your own unique light
and magic on the world.

@RETAKIL_DARLING

WHWNW RETARIIJEWSONBROWN.COM 39
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DEAR DOONAN

BY BROOKE BUSH

‘Rejoice for the gypsy boy who has made it to the sea
But be sad for the digital cat attached to the screen
All the tangerine men make faces in the clay

Don’t be sad for tomorrow but be happy for today’



The sound that is Dear Doonan weaves between continents, Their new single and video due to be released in

picking up musical flavours from the East and West to August is Tunapendah, which ‘roughly translates to
knit an eclectic and distinct groove. ‘we love’ and could also be known as Tunapendah
Musically, the band is a luscious blend of psych-rock funk — we love the funk’.

with subtle harmonies and harlequin instrumentation, Following a self-titled album in 2019, backed up with

delivering a developed and engaging sound in their

B, ‘Temple of Doon’ in 2020 - both now available on
recordings and live sets. ] vinyl — the guys are currently working on
Dear Doonan’s influences burst from their third album with ‘fresh juices
the music they love, like Dengue to squeeze.’

‘The third album is a

combination of different

Fever, The Bombay Royale,
and Khruangbin; from big
band afro and habibi _

styles, and the 4 i
landscapes they § ‘ - . i A\ B which is more

ideas, more of a
* developed sound

connect with.
‘We love afro-beat, »
we love psych-rock
from South America, _; ¥
we love Mongolian 4

" focused on dancing
and having a good
time’, featuring ‘tasty
rift’ and ‘prettier
compositions—groovy
throat-singing, French
hip-hop. We try to add

all the elements of the

shit everyone can
wiggle their bum to.’
Talking about their song
world into our music — we writing, the band said
love it all, it’s something to be
shared.

Members Jamie Devers, Julian

their process focuses on
musically painting pictures.
‘We want this bit to sound
Homewood, Steve Summers, Zachariah

\ desert-y, and this bit to sound like you’re
=

Norton and Jim Smith caught up with \
The Shelter to talk about their upcoming .

under the ocean, or in space.’

Their message is a ‘bit of an anti-system, we want to
album - stay tuned - single launch, and tour in see a more sustainable and inclusive world” whilst
August, where they’ll be playing venues in the Gold remaining light-hearted, and not sweating the small
Coast, Brisbane, Byron, Sydney and Sunshine Coast. things and the tomorrows that are out of your hands.



Alongside multiple collaborative and
individual side projects, the guys are
also concentrating on instrumentally
expanding the band, ‘adding another
dimension [to] Dear Doonan’ with
more electronic samples for bigger,
more expansive pieces, and possibly
more Doonans.

Prepare your boogie pants —
you can find their jams on
Spotify and Bandcamp
and be sure to follow
their Instagram for the
up-coming tour dates,
single release, and
links to purchase the

snazzy vinyl.

@DEARDOONAN
WHWNW.DEARDOONAN.COM



fluxus art

fluxus art
fluxus art definition

fluxus art history

fluxus art yoko ono

fluxus artistic movement
fluxus artworks

fluxus art movement definition




Culture
Remembered
Revitalised
Reactive

Celebrating NAIDOC
week with art and
stories.

Heal Country, heal
our nation.

25 Jun. to 15 Aug.
2021

Caloundra Regional Gallery
22 Omrah Ave, Caloundra

Tue to Fri 10am to 4pm
Sat & Sun 10am to 2pm

FREE ENTRY

gallery.sunshinecoast.qld.gov.au

Bianca Beetson | 'Beerwah and
Tibrogargan' (detail) | 2016 |

Acquired through the Sunshine
Coast Council 2017-2019
Reconciliation Action Plan |
Sunshine Coast Art Collection
| Photo: Carl Warner



DO YOU WANT TO LEARN
HOW TO SUPPORT YOUR CHILD'S
EMOTIONAL, INTELLECTUAL AND
PHYSICAL DEVELOPMENT?

NEXT WORKSHOP

‘How to Montessori
at home’

Brain Development
Emotional Intelligence

Prepared Environment

Email
mariaemontessorihome-school.com
to save your spot!

Inst : t ih hool
nstagram: esoymontessorihomeschoo S E o

www.montessorihome-school.com/en/home/ #



JULI DEL MAR

JULIETAMDELRIO@GMAIL.COM @ @JULILDELMAR



A creative, cultural and community

space for exhibitions, performance,

workshops & more.

For bookings email

info@thesheltersc.com : m

50 Rene St, Noosaville

ebbandfflowstudio.com/nextdoor THE SHE]_TER =







WANT TO BE IN
OUR COMING
1SSUESS

GCONTACT US!

info@thesheltersc.com
www.thesheltersc.com
@thesheltersc
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WE PROUDLY PRINT LOCALLY WITH GT PRINTERS ON SUSTAINABLE PAPER




lDesign Series.

Events examining the dimensions of design,
its traditions, its people, and its inspirations.

Art, Architecture, Digital, Engineering, Environment, Landscape, Planning.
...........................................................................

Our Partners

“CREATIVE M eV
m. ALLIANCE Architects

Australian Institute of
Landscape Architects

Plannmg
ﬁ o oY) g
Australia ’ AUSTRALIA 5

For news on upcoming events see our website.

mccmetropolitan.com.au

The MET is an initiative of @ SunCentral

METROPOLITAN



NOOSA\ st o R 9 - 24 OCTOBER 2021

Fabrizio Biviano, Black Swan Theory (detail) 2021 www.floatingland.org.au



